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Identify & potential pain points for [target user persona] when using [product/service]. Suggest

features that could address these pain points.
o s
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35S g9y |y wllSuine (pl AislgiLo dS 0.3 Sl Ll Sig
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: Identify ¢ potential pain points for online shoppers when using e—commerce websites Suggest
features that could address these pain points.
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(Feature Suggestions Based on User Feedback)jlju)lS 3)9255L (wlwl o (oSiug Slgixiun
LS PN [ 15

Analyze the following user feedback: [paste feedback]. Suggest * new features that address

common themes in the feedback.
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: Analyze the following user feedback: Theappistooslow and It's hardto find what I'm looking
for. Suggest ¥ features to address these issues.
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(Problem-Solution Ideation) JSuive > gl 5jl3m00
LS PN [ 15

Users have reported the following problem: [describe problem]. Suggest & creative solutions to

addressit.
owyld LB
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Users have reported that the search function is not intuitive. Suggest & creative solutions to
addressiit.
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(Market Trends-Based Ideas))ljL 23ig) Jwlwl p 3035 gladosl
t S5l LB
Given the current market trends in [industry], suggest \* features that could differentiate
[product/service].
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Giventhe current market trends in fitness apps, suggest W features that could differentiate our app.
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(Customer-Driven Development) jleo Lo (glodjls wlwl p dewgs
LS PN [ 15

Based on the current use case of [product/service], suggest features that enhance usability for

[target user personal.
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JUe
Based on the current use case of our video conferencing tool, suggest features to improve
usability for remote teams.
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(Identifying Opportunities for a New Product)iui> | Jguozo gloscusyd oobwliub
L ST
Suggest a new product idea that solves a common problem for [specific industry or user group].
owylo I
S J2 h [uols 5plS 09,5 b cuminn] gl goly JSuio Sy dS 0.5 Slgiding 3,32 Jgazo Sy sl slos]
JUo
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Suggest a new product idea that solves a common problem for freelancers.
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(Feature Design Using Competitor Data)ls; glososs jl oslaiwl L bl oolib
LS PN [ 15

Analyze the following features offered by [competitor] [list features]. Suggestimprovements or

unique features for [our product].
el
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030 Sl iy [lo Jgozo] glp Sp0dpnzio

JUe
Analyze the features offered by Zoom breakout rooms, screen sharing, and polling. Suggest
improvements for our video conferencing tool.
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(Persona-Based Development), LS (sUgwp wlwl o dseawgs
LS P T
For a user personawho is [describe persona], suggest W features that cater to their needs.
owylo I
S 090 |y Lo T slavjls aS 0.5 Slpiiin 5Shg P ecwl [543 24 |y Ugaup] aS (6518 sLgaup So i
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For a user persona who is a small business owner, suggest W features for an accounting software.

u-“”JL‘-’

030 3lgindiun g ylolws lislpgs gl LSig I ! S26S jSgumnS SJlo dS (5l (gLguup Su sl



(Improving User Experience) gy)lS duyx5 Sgup
LS PN [ 15

Analyze the current user journey for [product/service]. Suggest improvements to enhance user

engagement.
el
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Analyze the current user journey for our e—~commerce website. Suggest improvements to enhance

user engagement.
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Sl

Analyze the current trends in the fitness app market. Suggest W opportunities for our app to stand

out.
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(Competitor Analysis)Lé j oulwlisd
S5 L

|dentify the top competitors for [product/service] and suggest strategies to outperform them.
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Identify the top competitors for our e—commerce platform and suggest strategies to outperform

them.
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(User Persona Definition);u)lS (sLguwy wo =i
LS P T

Based on the following user data [paste data], create a detailed persona for our target audience.
owylo I

JUe
Based on the following user data Age ro-r, Interests Fitness, Shopping Online, createa
detailed persona for our target audience.
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(KPI Definition)s;Sdoc (gaudS glos jaslis juss
T LS P [
Suggest & KPIs to measure the success of [product/service] based on its current goals.
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Suggest & KPIs to measure the success of our new subscription model.
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(Product Roadmap Design) Jgrozo ol) duinds (o>l
LS PN [ 15

Create a high-level roadmap for [product/service] based on the following priorities [list

priorities].
o I
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JUe
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Create a high-level roadmap for our mobile app based on the following priorities improve
onboarding, enhance user retention.
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(New Product Opportunities)iuis | Jgozo glascusyd obw b
L ST
Suggest a new productidea for [industry] that addresses [specific problem].
owylo I
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Suggest a new product idea for the education industry that addresses remote learning challenges.
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(Cost-Benefit Analysis)zslio g lovdinjos Jul=s

T LS P [

Perform a cost-benefit analysis for implementing [specific feature]in [product/service].
o B
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Perform a cost-benefit analysis for implementing a rewards system in our loyalty app.
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(Market Trend Forecasting))ljL (glos 35 gy (i i
LS PN [ 15

Forecast the top W market trends in [industry] for the next & years and suggest strategies to

adapt.
owyld LB
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Forecast the top W market trends in e—.commerce for the next ¢ years and suggest strategies to

adapt.
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Crafting a Successful Product Roadmap Jguozo (gl (§990 oly duinds Sl
LS PN [ 15

Create a comprehensive, step-by-step guide that explains the process of crafting a successful
product roadmap for [specify product]. This guide should effectively incorporate best practices,

utilize optimum tools, and suggest effective communication strategies.
wyls LI
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Create a comprehensive, step-by-step guide that explains the process of crafting a successful
product roadmap for an e—-commerce platform.
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Product Discovery and Competitive Analysis S uls; Jud=35 9 Jguozo oS
LS PN [ 15

Perform [specify framework SWOT, PESTLE, Porter’s ¢ force] analysis on [specify competitor’s

name or describe their product experience if it’s a less well-known brand].
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Performa SWOT analysis on Zoom.
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ldentifying Relevant KPIslowiyo 3 Sdac (53uS (glos jos i oolw b
LS PN [ 15

Propose Yo unique KPIs to measure our product's market performance. The productis [describe

product].
b s
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Propose Po unique KPIs to measure our product's market performance. The product is a mobile

fitness app.
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KPI|KPIPlandaoy

LS NTE:

Develop a comprehensive guide on assessing and monitoring product success through KPIs. The
guide should prioritize the following dimensions [specific metrics, targeted objectives, effective

reporting methodologies, and any analytics tools used [.
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Develop a comprehensive guide on assessing and monitoring product success through KPlIs for a

subscription-based video streaming service.
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Metrics for Product Release Jguozo diuws cubdgo glayy o

LS NTE:

Suggest a set of metrics to measure the success of our recent release. The release includes

[describe release].
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Suggest a set of metrics to measure the success of our recent release. The release includes a new

user onboarding flow.
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User Engagement Improvements oS Joles Sgups
T LS P [

Propose a set of A/B tests to improve user engagement. The product is [describe product].
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Propose a set of A/B tests toimprove user engagement for our e-learning platform.
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Pricing Strategy gl 3Scoud (gl iwl
LS P T
Propose W alternative pricing strategies for our new product. The productis [describe product].
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Propose W alternative pricing strategies for our new Saa$ tool for small businesses.
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Suggesting New Premium Featuresi,is pguoup loyy2ud Slpiuiuy
ualSol s

Recommend [number] new premium features customers might buy for [product/service].
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Recommend ¥ new premium features customers might buy for our fitness tracking app.
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Improving User Onboarding;LS 39,9 3130 Sgups

LS NTE:

Suggest [number]ways to improve the onboarding experience for [product/service] to optimize

conversion.
owyld LB
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Suggest & ways toimprove the onboarding experience for our e—commerce platform to optimize

conversion.
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Limited-Time Offerslsao wislgidiog b wauess gy

LS NTE:

Propose [number] limited-time offers or discounts to motivate new sign-ups for
[product/service].
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Propose ¥ limited-time offers to motivate new sign—-ups for our video streaming service.
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|dentifying New Revenue Streamsauias (g0l glos Ly (oobwlini

LS NTE:

Outline [number] potential new revenue streams from [existing product/service] we could
pursue.
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Outline & potential new revenue streams from our online education platform we could pursue.
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Personalized Recommendations Logics s g jlw o Wislgidiug (glaie puogs

LS NTE:

Explain the algorithm or logic behind the personalized recommendations feature in our product,

and provide pseudocode to illustrate its implementation.
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Explain the algorithm behind the personalized recommendations feature in our e—~commerce
platform and provide pseudocode.
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Developing New Bundles ;Lo (5l w32 (golp iy slovdiug dewgs

LS NTE:

Develop [number] new [product/service] bundle recommendations based on common customer

needs.
oo dls
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Develop W new product bundles for our online grocery delivery service based on customer needs.
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New Pricing Plansi,as Siousd glogl oolib

LS NTE:

Design [number] new pricing tiers or models for [product/service] tailored to [customer
segment].
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Design  new pricing tiers for our Saa$S platform tailored to small businesses.
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Additional Paid Services jolal JJgu loas ol

LS NTE:

Propose a comprehensive list of additional paid support offerings and service upgrades for

[product/service].
cwlo I
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Propose a comprehensive list of additional paid support offerings for our project management

tool.
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Add-On Services 5599l (5los juugpuw Slpiuiy
LS P T
Suggest [number]add-on services [company] could provide to increase revenue per customer.
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Suggest W add-on services our fitness app could provide to increase revenue per customer.

o

5o il dy 30Ty Gioliol gl 319550 Lo lash cuwlis (Sl dS Suos Sl iding (359j01 Jugpuw M

S Bl g piuiuo



Utilizing Data for Upsells JluaSs g9 gl lodosls jloslaiwl

T LS P [
Recommend [number] ways to utilize [product/service] data to provide customized upsell offers.
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Recommend ¥ ways to utilize our e—~commerce platform's data to provide customized upsell

offers.
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Analyzing Competitor Revenue Strategiesld ) Jol)> cuwsS (glos jhg) (g p
LS P T
Highlight [number] ways that [competitor] monetizes premium features.
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Highlight » ways that Spotify monetizes premium features.
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Attracting New Audiences with Al scgiuoo g SwaS L 3o jublro wis
LS PN [ 15

Outline [number]ways to leverage Al-generated content to attract customer demographics we

currently under-serve.
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Outline W ways to leverage Al-generated content to attract senior citizens to our e-learning
platform.
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Reassessing Pricing Models gl i8¢ou8 o (Siwjl
LS PN [ 15

What if we disrupt our pricing model entirely? Explore the potential risks and benefits of adopting

[new pricing model] over our current [existing pricing model].
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Explore the potential risks and benefits of adopting a subscription-based model over our current

one-time purchase structure.
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Gamification of OnboardingyulS 5q;9 3119 (5jlwgjL
LS PN [ 15

What if we gamify our user onboarding process? Investigate how gamification techniques could

enhance user engagement and retention.
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Investigate how gamification technigues could enhance user engagement for our financial
planning app.
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Collaborative Revenue Opportunities;Sos gloscuSpi b iS)Wixo el Slgiudun
LS PN [ 15

Suggest [number] collaborative opportunities with [specific type of companies] to create new

revenue streams for [product/service].
owyld LB
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Suggest W collaborative opportunities with fitness equipment companies to create new revenue

streams for our fitness app.
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Discovering New Revenue Modelsauis (gaol)s | Jo wausS
LS P T
Suggest & innovative revenue models for [product/service] targeting [specific audience].
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Suggest ¢ innovative revenue models for a fitness app targeting gym enthusiasts.
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Optimizing Existing Revenue Models>g>g0 (501>  Jawo (gjlwdiugy

LS NTE:

Analyze the current revenue model of [product/service]. Suggest improvements to maximize
revenue.
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Analyze the current revenue model of our SaaS platform. Suggest improvements to maximize
revenue.
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Creative Pricing Strategiesas s> GJI_&SM

LS P T
Propose W creative pricing strategies for [product/service] targeting [specific segment].
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Propose W creative pricing strategies for a subscription-based learning platform targeting college
students.
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|dentifying High-Value CustomersUL ij)l U ¢y Lsino cauinS

LS NTE:

Analyze the user data for [product/service] to identify high-value customer segments. Suggest

revenue models tailored for these segments.
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Analyze the user data for our streaming platform to identify high—-value customer segments.
Suggest revenue models tailored for these segments.
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Hybrid Revenue Models _uSyi glos Jao

LS NTE:

Propose a hybrid revenue model combining [revenue model ] and [revenue model ¥] for

[product/service].
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Propose a hybrid revenue model combining subscription and pay-per-use for our video

conferencing tool.
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Value-Added Revenue Streamsosgjol ij)l Sll

LS NTE:

Suggest value-added services that could generate additional revenue for [product/service].
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Suggest value-added services that could generate additional revenue for an e—~commerce
platform.
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Outcome-Based Revenue Modelsdauwiu p (oo (gl Jdo

T LS P [
Propose an outcome-based revenue model for [product/service] targeting [specific audience].
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Propose an outcome-based revenue model for a business consultancy service targeting small
businesses.
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ldentifying New Opportunitiesssas glocuoyd Jud=s

LS NTE:

Identify untapped revenue opportunities for [product/service] based on current trends in

[industry].
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Identify untapped revenue opportunities for a fitness app based on current trends in wearable
technology.
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(Bundling) | Bundling Strategies ,uSyi glosdibw
LS P T
Suggest W bundling strategies to increase revenue for [product/service].
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Suggest W bundling strategies to increase revenue for a subscription-based streaming platform.
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Reducing Costs to Increase Profitability sguw iuljsl glp loddisjos puaslS

LS NTE:

Analyze the cost structure of [product/service] and suggest ways to reduce costs without

compromising quality.
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Analyze the cost structure of our Saa$S platform and suggest ways to reduce costs without

compromising quality.
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Crafting Compelling Taglinesulis glo pUSs b Loyl Sl

T LS PN

Craft [number] compelling taglines or slogans that highlight our brand’s unique value proposition

and resonate with our target audience.
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Craft » compelling taglines for our eco-friendly household products targeting environmentally -

conscious consumers.
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Addressing Customer Pain Points i 3)5 blés gl Jguazo Sgups Slginivu

LS NTE:

Generate [number]ideas for product enhancements or features that address pain points specific

to our target market.
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Generate ¢ ideas for features that address pain points for remote workers using our project
management tool.
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Exploring Potential PartnershipsegsJL gloseuS;livo (o)

LS NTE:

Explore [number] potential partnerships or collaborations that can help expand our reach and

access new customer segments.
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Explore W potential collaborations with fitness influencers to expand our fitness app’s reach.
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Analyzing Competitive Positioning ,iuls; s Sl Julxi

LS NTE:

Analyze competitive positioning and suggest [number] ways we can differentiate ourselves and

create a distinct market presence.
cwlo I
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JUe

Sl

Analyze competitive positioning for our online grocery platform and suggest & differentiation

strategies.
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Creative Content I[deasatil8US (LUL)ljL (glgizo (glovo sl sl

LS NTE:

Develop [number] creative content ideas for marketing campaigns that evoke emotions and drive

engagement with our brand.
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Develop W creative content ideas for a social media campaign promoting our eco-friendly water
bottles.
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Investigating Emerging Trends;gobgs glodaig) w)p

LS NTE:

Investigate [number] emerging trends in our industry and propose strategies to capitalize on them

before our competitors do.
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Investigate  emerging trends in e-learning and propose strategies to leverage them for our
platform.
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Personalized Customer Experiencess s g jlw uo2ub g iuivo dup=

LS NTE:

Generate [number]ideas for personalized customer experiences to enhance brand loyalty and

customer retention.
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Generate ¢ ideas for personalized experiences for premium users of our fitness app.
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Analyzing Customer Feedback )L 3)95jL Jud=3

T LS PN

Analyze customer feedback and reviews to generate insights on potential improvements and new

product offerings.
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Analyze customer feedback for our subscription-based software and suggest W potential
improvements.
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Exploring Untapped Marketso s gasciuws (gloy)jb (uw)p

LS NTE:

Explore [number]untapped geographical markets where our products/services could be

introduced to gain a competitive edge.
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Explore W untapped geographical markets for our online learning platform.
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Innovative Pricing StrategiesdiljgTgs (5138 cioud (glos gl il

LS NTE:

Develop [number]innovative pricing strategies to attract price-sensitive customers while

maintaining profitability.
o Js

85 5)g13gmw aS > 3 Cuoud o pwlws YLyiuie w32 gl diligigs 6138 s gishiuwl [Slass]
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Develop W innovative pricing strategies for our SaaS platform targeting small businesses.
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Optimizing Customer Journey,g o yow (gjlwdings g (L pnivo jLd; Jud=
PP L& PN [ 5

Evaluate customer behavior data and recommend [number] ways to optimize our customer

journey forincreased conversions.
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Evaluate customer behavior data for our e-commerce platform and recommend & ways to

optimize the customer journey.
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Social Media Campaigns cloisl gldilw) 5lod oS
P LS PN

Generate [number]ideas for social media campaigns that will help build brand awareness and

engage our target audience.
el

SaS o e Lblio b Joles g 36 jl o 8T eugsds du dS claisl gldsluy Gl oS (gl 00l [Slaei]
AudS slul aass

=

Sl

Generate W ideas for Instagram campaigns to promote our new eco-friendly packaging.
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Underserved Customer Segmentsssub  5iluw)cuo s j5aS Lo (glodjls (o)
LS PN [ 15

Explore [number] potential niches or underserved customer segments that align with our

capabilities and offerings.
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Explore P underserved customer segments for our financial planning app.
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New Product Suggestionsiuis olguazo Slgidiuu g cusius (glod gy Jud=i
LS PN [ 15

Analyze industry reports and customer surveys to identify emerging demands and propose

products/services to meet them.
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Analyze e-learning industry reports and propose ¥ new services to meet emerging demands.
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Cross-Selling and Upselling Opportunitiesgbléio b (oS5 jgyd
LS PN [ 15

Generate [number]ideas for product bundling or cross-selling opportunities to increase average

customer value.
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Generate W cross-selling ideas for our meal kit delivery service.
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Exploring New Customer Channels g yiwivo wis 33> gla JULS (uw)p
LS PN [ 15

Investigate [number] channels for reaching out to potential customers currently underutilized by

our competitors.
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Investigate ¥ new channels for attracting eco-conscious customers to our sustainable fashion
brand.
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Loyalty Programs ;Lo (g)l5l0g (glodsdo by Sl
LS PN [ 15

Develop [number] concepts for loyalty programs or referral initiatives to incentivize existing

customers to promote our brand.
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Develop W loyalty program ideas for our premium grocery delivery service.
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Sustainable Practices)lab sloig) sl gLyuiv Olousys Jud=s
LS PN [ 15

Analyze customer preferences and generate ideas for sustainable practices to improve our brand

image.
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Analyze customer preferences for eco-friendly packaging and propose * sustainable practices for

our brand.
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Al-Generated Contentaiasio wledis )5 (Segiuao g buwgi 034 Jugs 5lgize
PP L& PN [ 5

Explore [number]ways to leverage Al-generated content for targeted advertising and

personalized messaging.
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Explore i ways to use Al-generated content for personalized messaging in our email marketing

campaigns.
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Viral Marketing Campaigns swgug (sUjliL 5lod juuesS
LS PN [ 15

Generate [number]ideas for viral marketing campaigns that can create buzz and attract attention

inthe digital space.
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Generate W viral marketing ideas for promoting our upcoming mobile app launch.
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User Personalization gyu)lS duyx5 g jlw suazui
LS PN [ 15

Suggest [number]ways to personalize the user experience for [product/service] to improve

engagement.
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Suggest & ways to personalize the user experience for an e-learning platform to improve
engagement.
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Customer Behavior Analysis )L o jUis) Jud=s
LS P T
Analyze user data from [product/service] and suggest ways to predict customer needs.
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Analyze user data from our fitness app and suggest ways to predict customer needs.
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Competitor Analysisls; Jud=s
LS PN [ 15

Perform a competitive analysis for [product/service] and identify [number] opportunities to

outperform competitors.
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Perform a competitive analysis for our project management tool and identify ¥ opportunities to

outperform competitors.
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Smart Feature Suggestionssiouigo glos ,Sjug g
LS P T
Suggest [number] Al-driven features to create a competitive advantage for [product/service].
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Suggest w Al-driven features to create a competitive advantage for our e—~commerce platform.
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Scenario Simulationles gujluw g jwduuw
S5 L
Simulate [number] scenarios for [product/service] to identify potential risks and opportunities.
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Simulate ¥ scenarios for our new subscription model to identify potential risks and opportunities.
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Gamifying User Experience g S duy=i (gjlwgjL
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Propose [number] gamification techniques to enhance user engagement for [product/service].
owylo I
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Propose ¢ gamification techniques to enhance user engagement for our fitness app.
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Anomaly Detectiongslejue ;lio)  oulwlib
LS PN [ 15

Identify [number]anomalies in user behavior for [product/service] and suggest corrective

actions.
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Identify  anomalies in user behavior for our payment gateway and suggest corrective actions.
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NLP for Interaction Improvement Jolsi >gips (gl NLP jl o slaiwl
LS P T

Propose [number]ways to leverage NLP for improving customer interactionin [product/service].
owylo I
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Propose ¥ ways to leverage NLP forimproving customer interaction in our chatbot.
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Segment Profitability Analysis)ljL jg1sguw glos i Jud=s
T LS P [
Analyze [number] market segments for [product/service] and identify the most profitable ones.
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Analyze ¥ market segments for our e-learning platform and identify the most profitable ones.
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Competitor Data Utilizationls gl osls jl oslaiwl
LS PN [ 15

Suggest [number]ways to use publicly available competitor data to strengthen

[product/service].
owyld LB
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Suggest W ways to use publicly available competitor data to strengthen our project management

tool.
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Al|Al-Driven Special Offersy o 0jug wislpiuiuu ohb
L ST
Create [number] Al-driven personalized offers to boost user retention for [product/service].
owylo I
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SuS 2l
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Create W Al-driven personalized offers to boost user retention for our e—-commerce platform.
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Identifying Key Competitive Features ,ild) 5 audS (5los sSiug (oulwli
L ST

List[number] key features that differentiate [product/service] from competitors.
owylo I
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List & key features that differentiate our CRM software from competitors.
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Enhancing Recommendation Systemsls lp oy miuusw Sgagy
LS PN [ 15

Suggest [number]ways toimprove the recommendation systemin [product/service] using Al.
cwlbb B

Moy egino Ubge jl o3l b [ g/ Jgao] s> lslgiivy M 39160 6l g [31423]
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Suggest W ways to improve the recommendation system in our online bookstore using Al.
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Generating Value from Dataloosls jl auas ij)l sl
LS PN [ 15

Propose [number] ways to create additional value for users by leveraging data from

[product/service].
el
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=

Sl

Propose ¥ ways to create additional value for users by leveraging data from our fitness app.
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Value Proposition Analysis g slgidiu yij)l Jud=5
LS PN [ 15

Evaluate the value proposition of [product/service] and suggest improvements to make it more

compelling.
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Evaluate the value proposition of our subscription-based learning platform and suggest
improvements to make it more compelling.
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|dentifying Emerging Trends,gplbgs (glad gy (ouluwlivh

S5l LIS
What are some emerging trends or industries that could benefit from our [product/service]?
:L.,.u.aJLé udl.o
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What are some emerging trends in health tech that could benefit from our wearable fitness

tracker?
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Adapting Product for New Marketsuas gloyljL (gl Jgpozo (Gaudas

LS NTE:

How might our [product/service] be adapted to meet the needs of a different geographic or

customer segment?

o Js
0313 Guubni cglaio g piino b (ludlyes insu S slavjls 29 (5l Lilgiuo o [croa>/Jguazo] digSa
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How might our e-learning platform be adapted to meet the needs of rural students in developing

countries?
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Tailoring Products for Regions bl s glayljL (gl wlguozo pudsis

LS NTE:

What geographical regions or countries could potentially benefit from our [product/service],and

how would we tailor it for those markets?
s S
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What countries in Southeast Asia could benefit from our online grocery service, and how can we

localizeit?
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Identifying Adjacent Markets;lgzao 5loy) iU oolwlivs

LS NTE:

Are there any adjacent markets or industries where our [expertise, capabilities] or

[product/service] could be leveraged?
b b

b o1 s dlgise bo [Less/ Jguozo] b [locublé ( joun2i]dS A5)ls 3929 jlgroes (5loyiL b ulivo LT
S3gub digyS IS
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Can our expertise in Al-powered chatbots be applied to the healthcare industry?
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Identifying Niche Markets z. (gloyljL (2wl

LS NTE:

Canwe identify any niche markets that are underserved or have unique needs that align with our

[product/service] strengths?
b b
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Can we identify niche markets in urban cycling enthusiasts for our eco-friendly bike accessories?
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Integrating Complementary Services JoSwo &loss wuSys

LS NTE:

Are there any complementary products or services to our existing [product/service] that we could

integrate with to access new markets?
b b

U ouiS wuSpi 3¢5 (dwd [twas /| Jguozo] U |y byl puslgii oo dS 3515 3g29 (oS wloas U wlgua=oe UT
TS oy s 3032 slaylib

JUe
eSSl
Can we integrate meal planning services with our fitness app to access new health-conscious
customers?
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Utilizing New Distribution Channels,12 gujgi (glo JULS jl o slaiwl

LS NTE:

How can we utilize new distribution channels or partnerships to reach untapped customer

segments for our [product/service]?
b b

15003kl (Lo Lo i i i gl L6 S0 U 3035 2jgs sl JULS I puslgiire digSe2
TS oslaiwl 395 [Cuoas /| Jguazo] gl
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How can we leverage online retail platforms to reach customers in remote areas for our skincare

products?
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Addressing Cultural Differences ,Sio6 (glosengles s

LS NTE:

What cultural, regulatory, or technological differences might we encounter when entering a new

market for our [product/service],and how can we navigate them?
owyld LB
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oS o |y Lol uslgi o digS2 g bl il 3929

=

Sl

What regulatory differences should we consider when launching our telemedicine service in the
EU?
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Conducting Market Research)ljL wléu6=35 plal

LS NTE:

Can we conduct market research and surveys to identify potential customer segments and their

specific needs?
o Js
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=

Sl

Can we conduct surveys to identify the specific needs of college students for our budget

management app?
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Modifying Pricing Models g iudiuw g g)l38cioud (glos Jdo juuss

LS NTE:

How can we modify pricing models, packaging, or positioning to appeal to different market

segments?
b b

walizo glos i gl b puo juss | obuuedgo b gk diuw (5l 38 cousd glas J3o puslgiLo digSo
P33 Llis L

JUe
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How can we adjust pricing models to attract small businesses for our project management
software?
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Marketing and Promotional Strategiesiuas jliL glp wleudis 9 (U)ljL glos giolsuwl
T LS P [

What marketing and promotional strategies should be adopted to gain traction in a new market?
o B

oS Sl Ll 3532 L So > B dgad 3BT uL Sibedws 9 2Lyl sl gjoliwl ao

JUe
What marketing strategies should we adopt to introduce our language learning app in Latin
America?
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Leveraging Global Events lp> glosliug) jl oslaiwl
LS PN [ 15

Are there any global events or changes that might create opportunities for our [product/service]

in new markets?
s S

Gyl bo [C0a5/ Jguo20] Gl (uledcinsd 3150 aS A4)lS 3929 (il b Hlg2 slasliag) Ul
TS sl oo
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How can we leverage the growing interest in remote work to promote our project management

software?
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Repurposing Product for New Use Casesciglasio wlaosl gl oslaiwl
LS P T

Could our[product/service] be used for a different purpose or industry than originally intended?
owylo I

0@ wl 3gy 03 jguas 13l j> dS d2l jl jue Lisiuso b tglaio (930 (gl lgi o bo [Cwis/ Jguazo] U
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Could our fitness tracker be repurposed for use in senior healthcare monitoring?
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Identifying Market Entry Barriers)ljL &b 59,9 gilgo (2lwlih
LS PN [ 15

What are the biggest barriers to entry in new markets for [product/service],and how can we

overcome them?
owyld LB
Opbop |y v T uslgi0 4952 9 cuuuz bo [Cioa5/ Jguoxo] sl 332 Glaylib @ 399 @ilgo (oS
fouiS
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What are the barriers to entry in the Indian market for our video conferencing tool, and how can

we address them?
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Identifying Underutilized Distribution Channelss sisosleiwl gajgs gl JULS (alwli
LS PN [ 15

Investigate [number] channels for reaching out to potential customers currently underutilized by

our competitors.
oylo e
Aigub;a0 03laiwl JolS jgb dy L) hwgs juals U5 53 aS slogally Lo 32 sl JULS [s1323]
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Investigate W underutilized digital channels to reach freelancers for our invoicing software.

u-“”JL‘-’

S g o 9iSLo jg.3u0 8l d ladjunilp6 Wiz gl o 3udse Sl Jluzs JUB P



|dentifying Promising Future Markets)l>o3501 gloy)ljL oo lbwlinb
LS PN [ 15

What future markets could benefit from [product/service] based on technological advancements

and trends?
o IS
S0 gui
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What future markets could benefit from our Al-driven customer support tool?
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Analyzing Preferences of New Customersiuas Lo lausyi Jud=
LS PN [ 15

How can we analyze and cater to the preferences of new customer segments for

[product/service]?
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How can we analyze and cater to the preferences of small business owners for our accounting

software?
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Al for Market Prediction)iL slodjlo i sl sl (segina0 hgos jl oslaiwl
PP L& PN [ 5

How can we use Al to predict emerging customer needs for [product/service] in specific

markets?
s S
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How can we use Al to predict emerging customer needs for our e-learning platformin Latin
America?
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Competitor Behavior Analysisls, s, Jud=s
LS PN [ 15

What insights can we gain from competitor behavior to guide our market expansion strategy for

[product/service]?
el
[c035/ Jgaz0] Gl | 392 b YipiawS (G55l B gl cuws do L) jlid) jl puiles o ol yiviu a2
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What insights can we gain from competitor behavior to guide our market expansion for our mobile

banking app?
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Suggesting Complementary Servicesi,as jliL wis ghu JoSwo wloas slgidiu
LS PN [ 15

What complementary services could we offer alongside [product/service] to attract new

markets?
s S
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=

Sl

What complementary services could we offer alongside our online payment gateway to attract

more small businesses?
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ldentifying New Marketsauas gloy)ljL oobw b
LS PN [ 15

Analyze [product/service] data and suggest [number] potential geographical markets to expand

into.
el B
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Analyze our e—-commerce data and suggest i potential geographical markets to expand into.
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Personalizing Marketing Messages »U)liL sloply gjlw o
LS PN [ 15

Use customer data to generate [number] personalized marketing messages for

[product/service].
owyld LB
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Use customer data to generate & personalized marketing messages for our fitness app.
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Analyzing Market Trends)ljL glos gy Jud=
LS PN [ 15

Analyze current market trends and suggest [number] strategies to capitalize on them for

[product/service].
owyld LB
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Analyze current market trends and suggest * strategies to capitalize on them for our eco-friendly

packaging.
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Loyalty Programs g)lslog gloddobp o>lb
LS PN [ 15

Propose [number]innovative loyalty program ideas to retain existing customers and attract new

ones.
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Propose ¥ innovative loyalty program ideas for our online grocery delivery service.
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Customer Behavior Analysis ;i jUis) Jul=s

LS NTE:

Analyze customer behavior data and suggest [number] ways to enhance engagement and

retention.
oo dls
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Analyze customer behavior data and suggest & ways to enhance engagement in our mobile app.
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|dentifying Collaboration Opportunities g)Swo (gloscusyd oubwlini
LS PN [ 15

Identify [number] potential collaboration opportunities with [specific industry] to expand our

market reach.
olo s
S (bl Lo L GiopiawsS (sl [Uols casiuo] L 0gall (65w cuoyd [las]
JUe

Sl

Identify ® potential collaboration opportunities with local gyms to expand our fitness app's market

reach.
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Customer Feedback Analysis ;L 5)95jL  Jud=
LS PN [ 15

Analyze customer feedback to identify [number] new features or improvements for

[product/service].
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Analyze customer feedback to identify W new features for our subscription-based e-learning
platform.
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(TAM)ogall ljl Jul

T LS P [
What could be the total addressable market for [product/service]? Segment the market into sub-
categories and include Go To Market pointers.
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What could be the TAM for a subscription-based fitness app targeting millennials in urban areas?

Segment the market by demographics and suggest Go To Market strategies.
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Ld) Jguazo wulwo g bljo Jul=s
LS NTE:

Use the information provided below to analyze the pros and cons of using this product [Paste

competitor’s homepage content].
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Analyze the pros and cons of using this competitor's productivity tool [Copy content from

competitor’shomepage].
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Performa {SWOT, PESTLE, or Porter’s & Forces} analysis on [Competitor's Name].
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Perform a SWOT analysis for Duolingo, highlighting strengths and weaknesses in its language

learning platform.
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Analyze [Competitor's Name] for their potential entry into [market/geography]. Include risks and

opportunities.
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Analyze Amazon’s potential entry into the Middle Eastern e—~commerce market, identifying risks

and opportunities.
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What market gaps can we identify in [industry] that our [product/service] could address?
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What market gaps can we identify in the online education industry that our platform could
address?
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As a[type of user], | want to [action/feature] so that [benefit/outcome].

As a student, | want to track my study hours so that | can improve my productivity.
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Creating PRDJgrozo &lol gl 3w dugs
P LS PN

Generate a detailed Product Requirements Document (PRD) for [product name], including

objectives, features, user personas, and success metrics.
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Generate a detailed PRD for a fitness tracking app, including user personas and key metrics for

Success.
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Create a Product Roadmap for [product name] outlining key milestones, timelines, and priorities.
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Create aroadmap for a subscription-based video streaming platform with quarterly goals.
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Competitor Analysisls; Jud=s
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Perform a detailed competitor analysis for [product name], highlighting strengths, weaknesses,

and market opportunities.
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Perform a competitor analysis for an online grocery delivery service.
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LS PN [ 15

Draft a Product Strategy Document for [product name] including market analysis, target audience,

and long-term goals.
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Draft a product strategy for a BrB project management tool targeting SMEs.
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Customer Feedback Analysis ;L i 5)g5jL  Jud=
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Analyze customer feedback for [product name] to identify key areas forimprovement and feature

requests.
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Analyze feedback for a mobile banking app to identify common user complaints.
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Creating KPI Reportsle KPI_ji)liS dugs
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Generate a KPl report for [product name] summarizing performance metrics and areas for

optimization.
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Generate a KPIreport for an e—~commerce platform focusing on conversion rates and customer

retention.
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Release Notes Jguozo jlidisl diiuwo dugp
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Draft detailed release notes for the new version of [product name], highlighting key updates,

features, and fixes.
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Draft release notes for the latest version of our photo editing app, including Al-based

enhancements.
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Product Testing Reports Jguazo gloscuws jl iliS dugs
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Summarize the results of product testing for [product name], including issues found, resolved, and

recommendations forimprovement.
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Summarize the results of user testing for our e-learning platform, focusing on navigation and

usability.
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Marketing Plan Jgqua=o (U)ljL aobp o2lb
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Develop a detailed marketing plan for [product name], including target audience, channels, and

key campaigns.
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Develop a marketing plan for a subscription-based fitness app, focusing on social media channels.
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LS PN [ 15

Create detailed user personas for [product name] based on customer data and behavioral

insights.
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Create user personas for an online grocery delivery app, focusing on urban millennials.

o

S Sl g0 YUlg2 g2 jSa5 b el Slgo (ullsT Jluyl puinSalul sl (6 Sldbiganyy



Release Objectives Documentation Jguozo diuws Wlaos] ool aiciue
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Outline the objectives and success criteria for the upcoming release of [product name].
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JUe
Outline the objectives for the next release of our project management tool, focusing on team
collaboration features.
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Customer Survey Analysis )L o (glos oz pdas | Jud=
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Analyze survey results to identify trends and actionable insights for improving [product name].
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Analyze survey results for our language learning app to identify top user requests.
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Feature Documentation Jguwuzo gl 5 Shg vl diiue
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Document the details of new features for [product name], including use cases, benefits, and

limitations.
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Document the details of the new collaboration feature in our project management software.
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Improvement PlanJgiozo 39490 dolip slaul
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Generate a product improvement plan for [product name] based on recent customer feedback

and performance metrics.
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Generate a product improvement plan for our online tutoring platform based on customer
reviews.
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Analyze the key performance indicators for [product name] and suggest strategies for

optimization.
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Analyze the KPIs for our Saa$ platform and recommend ways to improve customer retention.
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Creating a Business Model Canvas)(S g cuuS | Jo pgu dugs
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Generate a Business Model Canvas for [product name], highlighting customer segments, value

propositions, revenue streams, and cost structures.
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Generate a Business Model Canvas for an Al-driven language learning app.
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Crafting a Lean Canvasub pg (>lb
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Develop a Lean Canvas for [product name], focusing on problems, solutions, and key metrics.
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Develop a Lean Canvas for afood delivery platform targeting rural areas.
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Creating Personasbguw Szl
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Create [number] detailed user personas for [product name], focusing on goals, pain points, and

behaviors.
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Create W user personas for a personal finance app, targeting millennials, retirees, and small
business owners.
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Creating a Product Backlog, Jguozo SUSS sl
LS PN [ 15

Generate a prioritized Product Backlog for [product name], including features, bugs, and

improvements.
o s
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Generate a Product Backlog for an online grocery app, prioritizing features like order tracking,

paymentissues, and user feedback improvements.
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Crafting User Stories gjgiwl jjgu dups
LS PN [ 15

Create [number] user stories for [product name], focusing on user goals and desired outcomes.
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JUe
Create & user stories for a fitness tracking app, targeting users who want to set daily goals and
track progress.
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Reviewing Product Backlog Jguaze SUSS Liuwjl
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Review the current Product Backlog for [product name] and suggest ways to reprioritize tasks

based on recent customer feedback.
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JUe
Review the Product Backlog for our e-learning platform and suggest changes based on user
demand for live video classes.
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Analyzing User Storieslo g)giwl jjgu Jud=3
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Analyze the current set of user stories for [product name] and recommend improvements to

better align with customer needs.
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Analyze the user stories for a budgeting app and suggest how they can address freelancers’ unique

financial challenges.
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User Stories for New Featuresiuas glos ;Sivg sl 9wl jjgu Sl
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Generate user stories for the new features in [product name], focusing on their added value for

users.
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Generate user stories for the new gamification features in our language learning app.
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(PRD Template) Jguozo glad g3iojls Siciuo s Sl
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Create a Product Requirement Document template for [describe product] and explain the purpose
of each section.
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Create a PRD template for a fitness tracking app that explains key sections like user stories,

technical requirements, and success metrics.
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Write a detailed PRD for [describe product], including user stories, technical specs, and key

performance indicators.
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Write a PRD for alanguage learning app focusing on gamified features to boost user engagement.
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(Release Notes)wgs juluy o puings
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Draft release notes for [product name] focusing on new features and bug fixes, and follow best

practices for user communication.
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Draft release notes for our project management tool highlighting the new Kanban view and
performance optimizations.
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(Feature to User Story Conversion)glS glos:jliwls du los S Siug Juus
L ST
Convert the following features into user stories for [product name]. Features {list of features}.
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Convert the features of our fitness app (calorie tracking, progress analytics) into user stories.
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AARRR | User Journey Analysis with AARRR Frameworkowgo o U j)lS jeuw Jud=3
LS PN [ 15

Use the AARRR framework to map the user journey for [product name], focusing on key metrics

and improvement opportunities.
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G030 9 (534S 5l lio Jo 9 3uiS s |y [ Jgraz0 PUT Sl y S 0w AARRR g2y 2 jl oslaiwl b
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Use AARRR to analyze the user journey for our e—commerce platform and identify ways to

improve activation and retention rates.
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Apply BJ Fogg's model to suggest behavior-driven strategies for [product/service].
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=
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Apply BJ Fogg's model to our language learning app to design habits that encourage daily usage.
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|dentifying Jobs to be Donelju)lS wauslbg (oobwlinds
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List the Jobs to be Done for [product/service] and explain their relevance to different user

contexts.
oylo e
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Ao 2ub95 | ghys
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Identify the Jobs to be Done for a budgeting app targeting freelancers.
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Event Sheet for Analyticslososls Ju=i gl Slasgy dSp (o2lb
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Create an event sheet for [product name] including event names and associated properties for

analytics.
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Create an event sheet for a fitness app, tracking events like step goals achieved and calories

burned.
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(User Personas): 5 y)LS sLgwy >lb
HE RV}
Gl g lvjls b3S 50 SwoS (Jguozo (gladmus du dS A o S jl gldulos (55 (slalguy
AUS S s gleyS
(ol (slo iy
--" - L:J - - .\

lojlis g Blaasl .y

_\J_\ blas 9 LQ)JLIQJ R

(User Flow Design): 5;S )Ly >lib
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Identify 1o areas of usability improvement in our user interface. The productis [describe product].

[Upload screenshot of the website or app, do not use the Kraftful plugin].
:L.,.u.aJLé udl.o
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LauiSo oslaiwl Kraftful digjél jl S Sglil puinSull b culwog jl oldcgSawl]. [Juo s
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Sl

Identify 1o usability issues in our fitness tracking app, focusing on the onboarding flow and daily

activity tracking features.

o

ObyB adgl 3959 Yl 2 j5405 b i 3uiS (bl Lo plasl cuwlis by griuSalyl ) G350 8 S o
dilig) culled by sloShy 9



Accessibility Feature Suggestions g 3o wpiws 3g100 5lod 5 Sjug Sleidu
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Propose a feature set to improve the accessibility of our product. The productis [describe

product]. [Upload screenshot of the website or app, do not use the Kraftful plugin].
o Js
) Ugrazo] jl cuwl yle Jguazo .34 s Slg iy o Jguomo (6 s uyiw 39404 6l (5559 degazo Sy
L34S0 osleiwl Kraftful digjol jl S 3ot (pinSulil b colwog jl oligopSawl]. [3uo s 2ubgs

=

Sl

Suggest accessibility features for our e—.commerce website to ensure visually impaired users can

navigate and complete purchases easily.
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Writing SQL Promptlasosls Julzs sl SQL ol (pisbgs
el LIS

Write an SQL query to count the number of users who triggered the 'Signup Success' eventin the

past week. Table events (Columns user_id, timestamp, name).
owyld LB

Sylouio |y din S digos 5> 'Signup Success' slaug) daiassplail hoylS slases dS swuwgio SQL (5595 So

name .timestamp « user_id logiw events (Jgi>

=

Sl

Write an SQL query for a food delivery app to find how many users completed the 'Order Placed'

eventin the past week.
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Collaborating with Designers >l puw L (g S0
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Provide best practices for collaborating with the design team on [describe product], considering

[tools and methodologies used].
el
Loy ljol] oS fas j3 b duadss dill [3u0 s audgi |y Jgroze] 59y 2 mus b 5y sl L g (opige
Josleiwl 590 glod jug) g

=

Sl

Provide best practices for working with the design team on our language learning app, using Figma

and the agile methodology.
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Designing Effective Landing Pagesigo 3959 dxaw (>lib
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List must-have visual elements and design principles for a landing page for [product name],

targeting [specific goals and branding guidelines].
el
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Create alanding page checklist for a subscription-based fitness app, focusing on user conversion

and brand consistency.
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Researching a Music App for Gym Goers i Sujjg 5l (o8mwgo iuSall 0)L)> (§us 25
LS PN [ 15

Act as a fitness enthusiast and help me refine the concept of a music app for gym-goers by

answering questions based on real-life experiences.
oylo e
1 U0 (52819 Whioprs pulwl p Slllguw ay 31 2wl b g 43S Joe ol il cuwlis ay adoaslle Sy (bl )
A4S S ghSaiyg Gl sEewge Sl P9ee0 3940
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As a fitness enthusiast, what challenges do you face when finding the right workout music, and

how could an app address them?
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MOM | Questions Based on MOM Testouwws oS Gwlwl p llgw o=lb
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Using MOM Test principles, generate & user interview questions to validate the need for a

[specific product/feature].
wyls LI
SR9/ Jgroze] So d jlo riwlicl gl 58 awsbao Jlgw & e MOMewws LS Jguol jl o3lasiwl L
A4S 2l [pes

=

Sl

Design & MOM Test questions to validate the need for a music app tailored for gym-goers.
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Automating Workflow Steps,gjlw)Ssg> (18 Jolo Slgidiu
LS PN [ 15

Identify [number] steps in [specific workflow] that can be automated using Al tools to reduce

manual effort.
s S
Gl egiee yuge Blaylil jlosleiwl b 3ilgizo aS 1S plwlics [Uo L ) yly2] s dope [Slass]
A0gi 8395 Suwd gl julls oS

=

Sl

Recommend & steps in our customer service workflow that can be automated using chatbots and

NLP tools.
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Reducing Manual Effort with Al scgivoo jogos U Siwd olls oS
L ST
Suggest [number] Al applications to minimize manual effort in [specific area].
owylo I
e Sl iding [UolS 0jg2] 5 i Bl il oS Sl (segiuae Jugas slaylil jl 3 lS [Slass]
JUo

eSSl

Suggest i Al tools to reduce manual effortin lead generation for the sales team.
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Advanced Analytics for Decision-Making o lp diduiy glo Jud=s dil)l
LS PN [ 15

Recommend [number] ways Al can provide advanced analytics and decision support for [specific

role].
el
[Uol> ixss] (6l S Euwouas (o5luiniy g didping Lo Julas lgi 50 segian g dS gy [Slass]
Ao Slp iy oy dl)l

=
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Recommend & Al-driven analytics tools for executives to monitor business performance in real-

time.
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Comparing Workflows to Industry Benchmarkscisiuo (glass)lasbuwl U (g)LS (glos o duléo
LS PN [ 15

Compare [specific process] workflows with industry standards and recommend [number]

optimizations.
o Js

Ao Sl idiy gjlwdings [Saei] g AuiS duuléo wsiv (Glosylasliwl Ll [ oS au1o] g)S sl Ly

JLo
U“"*&;I
Compare our inventory management process with industry standards and suggest  ways to
streamline operations.
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Supply Chain Workflow Improvement, .o 0ju25j 5)LS jLy> Sgupo
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Review the current supply chain workflow and recommend changes to address bottlenecks and

improve efficiency.
o Js
20> Slp iy 5)90402 39492 9 L0 SolS 29y (5l (Silui 9 S uyp | 1o (ol oz o) YLy

=
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Review our supply chain workflow and propose & changes to eliminate delays in shipping.
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Accelerating Onboarding Processes ijgol g pladuiuwl 316 gopus

LS P T
Evaluate the [specific workflow] and suggest [number] ways to accelerate the process.
oo IS
Ao Slg oy 38 (gl gupus sl ol) [31a=3] 9 1S (Ll [uols 1T0] ) Yy
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Evaluate the onboarding process for new hires and recommend ¥ Al tools to speed up training.
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Reducing Downtimempiwaw (15 ¢jloj xS
T LS P [
Suggest [number] procedural or tooling improvements to reduce downtime in [specific area].
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Suggest € improvements to reduce downtime in our server maintenance process.
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Implementing Multi-Factor Authenticationglalsyo iz cugos jhiol gjlwosly
L ST
Provide a step-by-step guide with sample code for implementing multi-factor authenticationin
[specific process].
oylo e
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Provide a step-by-step guide with Python code to implement MFA in our user login process.
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Workflow Chart CreationaweijlS g8 (L2 jl>g05 Sl
T LS P [
Create a workflow chart for [specific task] to improve efficiency.
o B
2L 39402 559002 U 2SSl [uob daibdg] gl o) ply2 ldgas Sy
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eSSl

Create a workflow chart for handling customer complaints efficiently.
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